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And we’ve worked hard to continue our mission, 
which is to educate the public and medical profes-
sionals about vitamin D and sun exposure. 

I want to thank everyone who helped us last year, 
including donors, members, sponsors, friends, fami-
lies, volunteers, partners, staff and board members. 
You are the ones that make this organization happen. 

Our new brand symbolizes a turning point in our 
organization, representing who we are and who we 
will be. It symbolizes our promise of hard work, reli-
ability, and dedication to our mission. Last year we 
were extremely successful, as I think you will discover 
in this report. Folks, please stick with us and our new 
identity. Our success is only starting. 

In April of 2013 we launched both a new brand 
and a new website. We had good evidence our 
old brand lacked professionalism and freshness 
and was likely hurting our ability to engage with  
the public.

When we sat down with the consultants who 
designed our new brand and website, they first asked 
us what we stood for, what we wanted to communi-
cate to the public, and what we felt was central to our 
organization. 

We told them we wanted a brand, content and web-
site that was professional, engaging, positive, honest 
and challenging. 

What you see in our brand and website now is 
exactly that. We’ve worked very hard as an organiza-
tion to deliver to you honest and easy to read infor-
mation on vitamin D. We’ve worked hard to make 
content patient-friendly. We’ve worked hard on being 
transparent as an organization. We’ve worked hard on 
being evidence-based in our claims and covering a 
variety of research, both positive and negative.

ALL MY BEST,

John J Cannell , MD 

Executive Director and Founder,  
Vitamin D Council

D E A R  
F R I E N D S ,
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Q 1
-
Executive Director John Cannell guest 
lectures at Marshall University’s 
research day.

-
We attended many events & 
expos in the first quarter.

Council volunteer,  
Colin Sprenkle,  
at the SLO  
Health Expo.
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ORGANIZATION TYPE 
501(c)(3) nonprofit

ADDRESS
1241 Johnson Ave #134,  
San Luis Obispo, CA 93401, United States

WEBSITE 
www.vitamindcouncil .org

MISSION STATEMENT 
The Vitamin D Council works to educate the public 
on vitamin D, sun exposure and health.

FOUNDED 
2003

HISTORY
The Vitamin D Council was founded by current 
Executive Director John J Cannell , MD. He believed 
that there were likely bad consequences in getting 
so little sun exposure ( like vitamin D deficiency!) 
and wanted to do something about it . So, he founded 
the Vitamin D Council to educate the public on the 
importance of sun exposure and vitamin D.

V I T A M I N  D 
C O U N C I L  A T C O U N C I L  A T 

A  G L A N C E

BOARD 
PR ES I D ENT   Geoffrey Lubbock, NSTAR
TR E ASU R ER   Bruce Hahn
S ECR ETARY   Roy Casto
D I R ECTO R   Sadeq A Quriashi, MD, MHA, 
                 Massachusetts General Hospital
D I R ECTO R   Bill Grant, PhD, SUNARC

STAFF 
E XECUTIVE D I R ECTO R   John J Cannell, MD
D EVELO PM ENT D I R ECTO R   Brant Cebulla
CO M M U N IT Y CO O R D I NATO R   Kate Saley
CO M M U N IT Y CO O R D I NATO R  Jeff Nicklas
FR EEL AN CE WRITER  Rebecca Oshiro
FR EEL AN CE WRITER  Cambria Glosz
GR APH IC D ES IGN ER  Jillian Ray

CONTRACTED PARTNERS 
Minervation
Patient Information Forum
Better Business Financial Services

Q 2
- 
New brand, new website! 
The new website was an upgrade over the 
previous website for several reasons:

- Modern and clean design.
- Responsive design, meaning it functions 

on a variety of different sized monitors, 
tablets and smartphones.

- More navigable for users.
- Better, friendlier information.
- More SEO friendly, meaning better traffic 

from search engines.

How’s the website doing?
The website is working out great! Since launching our 

new site, we are getting record number visitors each 
month. 
In the late summer and early fall, we tested our web-

site out to see how it was working for people. We di-
rected hands-on user testing, and we asked for lots of 
feedback from the public.
For the most part, the website is testing much better, 

both quantifiably and quality-wise, than our last site. 
However, websites are never perfect, and we received 
good feedback on how he we can make it better! Look 
forward to an even more revamped site in 2014.
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Council staff member  
Jillian Ray, showing off 
a banner used at the  
Workshop &  
Endocrine Society  
meeting.

Q 2
c o n t i n u e d

-
We attended the Vitamin D Workshop & 
Endocrine Society meeting in San Francisco.

A /C) The new office
B ) Kate Saley, left, at the 
Endocrine Society meeting  
with volunteer Rebecca Oshiro
D) Volunteer Tom Weishaar

Q 3
-
Staff member Kate Saley stepped down to head 
back to school to train for occupational therapy. She 
did a great job, and we were sad to see her go. 

-
We moved office locations. For two years we were 
located in downtown San Luis Obispo, but switched 
locations just east of downtown to a more profes-
sional complex.

-
Tom Weishaar started blogging for us. Tom is 
doctoral student at the Teachers College, Columbia 
University and has a background in journalism.

A

B C D
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ARE you 

GETTING  

ENOUGH  

VITAMIN D?

NOVEMBER 2ND, 2013

REVENUE EXPENSES NET

2013 $185,805 $185,272 $532

2012 $209,595 $193,238 $16,357

201 1 $198,214 $182,450 $15,764

2010 $159,203 $149,013 $10,190

2009 $150,678 $136,895 $13,783

from individual donations than ever before. Thank 
you! Your continual support shows that vitamin D 
deficiency and research means a lot to you and it ’s a 
topic that matters.

-
WHAT’S THE RATIO OF INDIVIDUAL 
DONATIONS TO CORPORATE DONATIONS?
In 2013, 78% of f inancial suppor t came from 

individuals, while 22% came from businesses.

Q 4
-
We hired Jeff Nicklas to fill our Community Coordi-
nator position. He recently graduated from California 
Polytechnic State University with a Bachelors of 
Science in Anthropology/Geography and a concen-
tration in Human Ecology. He is passionate about 
regional and sociocultural differences in global 
health and loves exploring it firsthand by traveling 
all over the world. 

-
For the second year in a row, we participated in and 
were a main driver in the annual November 2nd 
Vitamin D Day . Vitamin D Day is a day to recognize 
vitamin D deficiency as a public health problem and 
learn how to make sure you’re getting enough. With 
collaboration and help of several other organizations, 
we reached out to over one million people. 

REVENUE

EXPENSES

* TOTAL ASSETS: $71,532

WHY IS REVENUE DOWN?
Last year was a success in fundraising in some ways 

and a down year in others. The short answer to why 
our revenue was a little lower than the previous two 
years is that our corporate sponsorship donations 
were lower than usual. Fortunately, some of our spon-
sors you see on the next page stepped up and helped 
out our organization more than expected.
On the other hand, we had a record year in dona-

tions from individuals. That means you! More people 
donated than ever before, totaling more revenue 

V I T A M I N  D  C O U N C I L

F I N A N C E S

WHY IS REVENUE DOWN?
Last year was a success in fundraising in some ways 

and a down year in others. The short answer to why 
our revenue was a little lower than the previous two 
years is that our corporate sponsorship donations 
were lower than usual. Fortunately, some of our spon
sors you see on the next page stepped up and helped 
out our organization more than expected.
On the other hand, we had a record year in dona

Community Coordinator, Jeff Nicklas

Promotional material from Vitamin D Day

VITAMIN D COUNCIL / AN NUAL REPORT / 2013 PAGE 11



DONORS

PATRONS

Deborah Thompson
Andrea Stumpf
Susan J Whiting, PhD
Adelle B. Sperling, MD
Geoffrey and Fiona Lubbock

SUSTAINERS
Rita Umile
David Asprey
Dorothy E Grupde
Roger Adami
Robert Grabowski
Dakota Jo Galloway & Tammy Keevan
Judson Somerville, MD
Blanche Symons
Stephen S Nagy, MD

MEMBERS
1 , 480 members

-
We closed out the year with 1,480 active mem-

bers. Last year, we closed out with a nearly identi-
cal number, 1,470. Thus, since launching our mem-
bership program in August of 2011, it appears 
that our membership base has peaked at just shy 
of 1,500 members.  We thank all of our members 
for their monthly or annual contribution, and our  
lifetime members for their large contributions.
Like any nonprofit organization with ambitions, we do 

have plans to continue to grow our member base, by 
expanding what we offer to the public. Stay tuned 
in 2014!

    -
MANY, MANY MORE PEOPLE  
DONATED IN 2013 AND HAVE  
WISHED TO REMAIN ANONYMOUS.  

THANK YOU SO MUCH TO ALL!
    -

SUPPORTERS

PJ Merlin 
Joann Stich 
Michael Clague, MD 
Janine Gaston-Nhan 
Susan Smith, MD 
Jeanie AlFuhaid 
Ellen LaBelle 
Ian Edwards 
Jim Johnson 
Margaret Woodlock 
Peter Kohnke 
John Haaland 
Frances Lavoie
Diane Rice
Dwight M Vallee

D O N O R S  &
S P O N S O R S  I N 

2 0 1 3

Bekah Guerrero
Larry Simon
Mary Enright Olson
Annette Marslen
Michael W Shannon, MD
Sushila Desai
Wanda Cebulla
Deborah and Stephen Nicklas
Oliver Gillie
Donna and Tim Nelson
Kirk and Winnie Dolan
Jim Wheelis
Sterling J Ryerson, MD

VOLUNTEERS
James Larsen
Rita Umile
Travis Cannell
Tom Weishaar
Amy Neussl
Claire Dierksen
Colin Sprenkle

SPONSORS :

M E M B E R S  &  V O L U N T E E R S
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VITAMIN D: A POTENTIAL COMPLIMENTARY 
TREATMENT IN PARKINSON’S DISEASE?
A randomized controlled trial out of Japan found 

that patients who took 1,200 IU/day for one year saw 
less worsening of the natural progression of Parkin-
son’s disease compared to the placebo group. 
This was the first study to show that vitamin D may 

be helpful for people with the disease, and it was 
small . Larger trials on the effects of vitamin D on 
Parkinson’s disease are now underway.

VITAMIN D STATUS ALTERS 
EXPRESSION OF GENES

In a trial by Dr. Michael Holick’s research group, they 
found vitamin D levels significantly affect expression 
of genes that have a wide variety of important func-
tions linked to cancer, autoimmune diseases and car-
diovascular disease.
The study was a randomized controlled trial that 

gave either 400 IU/day or 2,000 IU/day to 8 pa-
tients for two months. The authors found that among 
participants with an increase in vitamin D status, 
there was a 1.5 fold alteration in the expression of 
291 genes.
“This study reveals for the first time molecular finger 

prints that help explain the nonskeletal health ben-
efits of vitamin D,” the research group stated.

You might say, “Whoa, those are big increases in 
visits and followers!” And we’d agree with you!
One  behind the scenes aspect of our new website is 

that our site is now more SEO-friendly, a buzz word 
for saying that more people find our website and 
articles on search engines like Google, Yahoo and 
Bing since the launch of our new site. 
Furthermore, our site’s content is friendlier and 

easier to navigate and understand. This is something 
we’ve worked very hard at improving for over three 
years now. In consequence, more people are shar-
ing our website with others and letting people know 
what a great resource we are for their questions on 
vitamin D. 

V I T A M I N  D  C O U N C I L  

G R O W T H  I N  2 0 1 3G R O W T H  I N  2 0 1 3

G R O W T H  I N  O N L I N E - B A S E D  O U T R E A C HG R O W T H  I N  O N L I N E - B A S E D  O U T R E A C H

So in 2013, we received 33% more traffic than in 
2012. The increase in website traf f ic and onl ine 
outreach validates why continually improving our 
website, if done correctly, always furthers our organi-
zation’s mission.
Likewise, we also saw substantial increases in Face-

book (+75%) and Twitter (+60%) followers. We have 
spent the past two years working hard to learn how 
to best engage with people on these platforms, and 
we’re just now hitting our stride. Our increase in fol-
lowers on social media platforms has in turn also 
helped increase our website traffic. By creating good 
content for these platforms, we’re ensuring that our 
information on vitamin D is being read by more and 
more people throughout the world.

V I T A M I N  D 

R E S E A R C H R E S E A R C H 

I N  2 0 1 3

VITAMIN D SUPPLEMENTATION REDUCES  
THE RISK OF ALL-CAUSE MORTALITY

Researchers performed a meta-analysis on 42 trials 
that looked at vitamin D supplementation and the risk 
of all-cause mortality. In general, when they com-
bined all the trials, they found that vitamin D supple-
mentation reduced risk of all-cause mortality. This 
was especially true for trials that had participants 
supplement for longer than three years. 
They also found greatest reduction in risk of death 

in supplementing with vitamin D in those who were 
under 80. 

LOW VITAMIN D LEVELS LEAD TO POOR 
PROGNOSIS IN BREAST CANCER,  
ACCORDING TO SIX DIFFERENT STUDIES

In a systematic review and meta-analysis, research-
ers found vitamin D deficiency was a significant risk 
factor for poor prognosis in breast cancer. 
Researchers looked at women newly diagnosed with 

vitamin D. Women with vitamin D deficiency were 
2 .13 times more likely to get recurrent breast cancer 
and 1.76 times more likely to die from breast cancer 
compared to those who were sufficient in vitamin D. 
However, the review only looked at observational 

studies. Trials are underway to see if vitamin D sup-
plementation can help women with breast cancer. 

WEBSITE 
VISITS

FACEBOOK
FOLLOWERS

TWITTER
FOLLOWERS

END OF:
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VITAMIN D RESEARCH THROUGH THE YEARS
The amount of vitamin D research published each 

year is skyrocketing! Last year, there were 3,964 new 
publications in vitamin D research, roughly 400 more 
publications than in 2012. 
Each year we are seeing a substantial increase in 

vitamin D research, and 2014 should be no different.

VITAMIN D SUPPLEMENTATION  
REDUCES NEED FOR ANTIBIOTICS
Researchers found that vitamin D supplementation 

may reduce the need for antibiotics. They adminis-
tered 30,000 IU or 60,000 IU of vitamin D or place-
bo once per month to over 600 patients for one year.
They found that for people over 70 taking vitamin 

D, they had a 47 % reduced risk of being prescribed 
an antibiotic over the length of the trial compared to 
those taking placebo. 

MECHANISM UNCOVERED FOR  
HOW VITAMIN D MAY WORK IN  
PREVENTING & TREATING ECZEMA
Researchers may have discovered how vitamin D 

can help with eczema. In a randomized controlled 
trial , researchers administered 4,000 IU/day or  
placebo for three weeks to patients with eczema.
At the end of the trial, they looked at markers for 

eczema and vitamin D levels and found a correlation 
between high vitamin D levels and lower levels of a 
Th2 cytokine. High levels of this cytokine suppresses 
anti-microbial peptides which help fight infections, 
which in some cases, leads to eczema infections.

LARGE VITAMIN D DOSE MAY  
REDUCE DEPRESSIVE SYMPTOMS  
IN THOSE WHO ARE DEPRESSED
Researchers out of Iran found that vitamin D supple-

mentation may indeed help in depression. Past trials 
found mixed results on whether supplementation can 
help in depression, but there were limitations in these 
studies in that they didn’t study a depressed group of 
patients or use a sufficient vitamin D dose.
In this Iranian study, researchers gave patients with 

moderate depression and vitamin D deficiency a 
large injection of vitamin D and found significant im-
provement in depressive symptoms compared to a 
control group. 

CHILDREN IN MEXICO HAVE GOOD SUN  
EXPOSURE HABITS, GOOD VITAMIN D LEVELS

Dr Mario Flores, MD, PhD, examined the vitamin D 
levels in over 1 ,000 children in Mexico, the first study 
of its kind. 
He found that the mean vitamin D level of pre-

school aged children is 31.3 ng /ml and 42.3 ng /ml 
for children ages 6-12 years. 

VITAMIN D COUNCIL BOARD &  
STAFF HARD AT WORK 

Twenty-thirteen was a busy year in vitamin D research 
for Vitamin D Council board and staff:

-Board member Dr. Bill Grant published 1 1 studies and 
20 commentaries on vitamin D in 2013. 

-Board member  Dr.  Sadeq Qur iash i ,  MD,  MHA ,  
published 3 studies on vitamin D in 2013, including 
publications in JAMA and American Journal of Clinical 
Nutrition.

-Executive Director Dr. John Cannell, MD, published 1 
study and 2 commentaries on vitamin D in 2013.

vitamin D research, and 2014 should be no different.

At the end of the trial, they looked at markers for 
eczema and vitamin D levels and found a correlation 
between high vitamin D levels and lower levels of a 
Th2 cytokine. High levels of this cytokine suppresses 
anti-microbial peptides which help fight infections, 
which in some cases, leads to eczema infections.

help in depression, but there were limitations in these 
studies in that they didn’t study a depressed group of 
patients or use a sufficient vitamin D dose.
In this Iranian study, researchers gave patients with 

moderate depression and vitamin D deficiency a 
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CHILDREN IN MEXICO HAVE GOOD SUN 
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Dr Mario Flores, MD, PhD, examined the vitamin D 
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3,964 in 2013

324 in 1968

VITAMIN D PUBLICATIONS PER YEAR
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BECAUSE VITAMIN D IS SO CHEAP AND SO 
CLEARLY REDUCES ALL- CAUSE MORTALITY, 
I CAN SAY THIS WITH GREAT CERTAINTY: 
VITAMIN D REPRESENTS THE SINGLE MOST 
COST-EFFECTIVE MEDICAL INTERVENTION 
IN THE UNITED STATES.

-  G R E G O R Y  A  P L O T N I K O F F,  M D  -
Medical Director of the Penny George  
Institute for Health and Health, Abbott  
Northwestern Hospital in Minneapolis

-

The Vitamin D Council made a lot of progress in 
2013, progress that has set us up for an even bigger 
2014. We have many goals, projects and programs 
lined up in 2014. While we can’t guarantee we’ll get 
through all of them, we’ll do our best to. Here they are:

REVAMP WEBSITE. We’ve collected lots of useful 
feedback from surveys and hands-on testing, and 
we know we have to make some slight changes to 
our website, to better its performance and usability. 
We’re excited to make these changes and turn yet 
another corner in online public engagement.
Some of you may ask, “Our further changes neces-

sary?” If they are the right changes, then the answer 
is yes. We’ve made good web development decisions 
the past three years and it ’s leading to our organiza-
tion reaching more people, educating them in a bet-
ter fashion, and more people becoming more aware 
of vitamin D and the Vitamin D Council .
TRANSLATE OUR MATERIAL AND WEBSITE INTO ANOTHER  

LANGUAGE. This year, we are going to translate our 
main content into Spanish and launch a Vitamin D 
Council website for Spanish speakers. 
This new website will not have all the features and 

articles that our main site has, but it will provide the 
basics on vitamin D, what it is, how to get vitamin D, 
how to test for it and more. 
Since it ’s very important to provide accurate infor-

mation in medicine, we will very carefully translate 
our material, rather than use some automated trans-
lation tools. We want to make sure that our Spanish 
materials are just as useful, friendly and accurate as 
our English materials.
Over 400 million people speak Spanish worldwide, 

and it is a more commonly used first-language than 
English. Given this, we feel this project is a natural 
step to further our mission of educating the public on  
vitamin D. 

If the project is successful, we may translate to oth-
er languages as well, whether much later in the year  
or in 2015.

STREAMLINE COMMUNITY OUTREACH. In the past, 
we’ve had volunteers request if they can represent 
the Vitamin D Council in their local communities at 
health events, fairs and the like, to help educate their 
communities on vitamin D. We have been limited in 
our ability to provide them material to use for these 
types of events. 
This year, we are setting aside a small budget for 

the first time to produce material for volunteers to 
hand out for these types of events. The cost to pro-
duce brochures and banners are more costly than 
you might think.

IMPLEMENT A VITAMIN D SUPPLEMENTATION PROGRAM 

IN A LARGE COMPANY. This year, the Vitamin D Council 
intends to partner with a large company to imple-
ment an optional vitamin D supplementation pro-
gram for their employees. We hope to track over a 
period of several years’ company savings in medical 
costs and increase productivity via lowering absen-
teeism and presenteeism. If vitamin D does prove ef-
fective in these areas, we hope to have data to show 
companies for years to come that they should imple-
ment vitamin D supplementation programs in their 
companies.

FUND RESEARCH. The Vitamin D Council has been 
unable to consistently fund research in the past be-
cause of our very small budget. This year, we are 
going to attempt to fund some small research proj-
ects in an ongoing effort to one day regularly fund 
research like similar nonprofit public health groups.

W H A T ’ S  I N  S T O R E  

F O R  2 0 1 4 ?

“

“

VITAMIN D COUNCIL / AN NUAL REPORT / 2013 PAGE 19




